Is your site positioned to
turn browsers into buyers?

Customers use your website's search bar to find products, browse

collections, read store policies, and more.
These are high expectations — what if your website can't deliver?
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Customer visits
retailer’s website

"It doesn't understand

my question.”

1007

of respondents said
this was one of their
biggest issue with
site search®

Customer is browsing
for a product
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The unbroken
customer journey

If unable to find
answers, customer
closes the tab

71%

of sites require users
to search by the
exact product type
jargon they use?
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Customer wants to
buy online, pick up
in store

Customer searches:
“how many days do
i have to pickup an

item in-store?”

Customer reviews the
results for relevance

of these searches are unsuccessful

% ecause most online retail search
solutions separate the product

N \ond help search experiences®
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Customer turns to
search bar or chatbot

Customer wants to
know how long they
have to pickup item

Customer needs to find
their nearest location

S4%

of shoppers who buy online, pick up
INn store said they do so because
they can check that products are
not faulty and to be certain they
are the products they chose’
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Customer decides to
purchase in-store

Customer finds
their answer

Customer needs to find
their nearest location

of shoppers will not
return to a site that
provides a poor

search experience?

Autocomplete site
search can increase
conversions by up to
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Customer searches:
"“Where is the NYC location?”

Customer finds
their answer
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I Customer has one more question:
1 “When is this store open?”

of respondents say that they may
purchase from a different company
because a business’ site could not
answer their questions®

END HERE

Armed with information,
customer adds to cart

Don't leave revenue on the table due to a poor digital experience.
See how Yext can help you streamline the purchasing journey,
® converting more customers. Learn more

Sources:

1.
2.
5
4.
S.
6.
/.
8.
9.

Young, H. (2020, September 24). Nine stats about the retail customer journey in 2019 Salesforce. Retrieved March 13, 2023

Kodali, S., & Compton, S. (2022, February 18). Must-have e-commerce features. Forrester. Retrieved March 13, 2023

Scott, E. (2022, July 14). Deconstructing E-Commerce Search UX: The 8 most common search query types (42% of sites have issues) — articles. Baymard Institute. Retrieved March 13, 2023
Kohan, S. E. (2023, January 13). Customers favor buy online pick up in store as U.S. holiday sales climb 5% over last year. Forbes. Retrieved March 13, 2023

Commerce trends 2023: Industry Report - Shopify Plus. Shopify Commerce Trends 2023: Industry Report. (n.d.). Retrieved March 13, 2023

Wouijciak, J. (2021, November 4). Research suggests that modern site search can deflect 27% more tickets than past solutions - Yext. Yext. Retrieved March 13, 2023

Global consumer insights survey 2023: Frictionless Retail and other new shopping trends. PwC. (2023, February). Retrieved March 13, 2023

'tis the season of search: What it means for your business - Yext. Yext. (2021, December 2). Retrieved March 13, 2023

Roberts, M. (2022, May 4). Increase conversions: My data-driven experiment shows you how. The Official SpyFu Blog. Retrieved March 13, 2023

Yext (NYSE: YEXT) helps organizations answer every question about their business. Yext's Answers Platform collects and organizes
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